
“ALL ELECTRIC” 2.0



ALL ELECTRIC 1.0

• In the 1950-1970s, there was a 

marketing push for “All Electric” homes.  

It was presented as the “home of the 

future” and  clean, comfortable, and safe.







• In October 1957, LBE launched the 

"Medallion Homes" campaign, which sought 

to sell 20,000 all-electric homes nationwide 

by 1958, 100,000 by 1960 and 970,000 by 

1970. 





•These homes were a big improvement 

over previous homes with coal, or oil 

heating systems.  They were insulated to 

higher standards, and as a result, were 

much more comfortable.



•The “Gold Medallion Home” was a title given to the 

best of these homes, and to get that award, they had 

to have electric heat, electric water heating, electric 

washers and dryers, and electric disposals.  These 

new features made them immensely popuar.





GOLD MEDALLION HOME



•To earn a gold medallion--a decal affixed to a 

home's entryway and considered the apex of 

modern, all-electric living--a home had to have 

an electric clothes washer and dryer, waste 

disposal, refrigerator and all-electric heating. 



•Almost all utility companies were able to 

give these customers a very favorable 

“electric heat rate”  Because of the 

insulation and favorable rate, these homes 

were actually quite inexpensive to heat.



•My father installed many of these electric 

heating systems in those days, using electric 

baseboards, ceiling radiant cable, and electric 

furnaces.  These customers were very pleased 

and proud of their “All Electric” homes.



•“All Electric” was a great marketing idea and 

extremely effective.

•We have to remember that it was successful 

because it met the customer’s needs.



•The systems were:

•Comfortable

•Clean

•Affordable to operate



•The Medallion Homes campaign was a huge success. 

By some estimates, the nationwide goal of about 1 

million all-electric homes was achieved, according to 

the Edison Electric Institute, although data on the 

actual number built is unavailable. 



•Unfortunately, when electric rates rose, the cost 

of operation rose significantly, and at the same 

time, natural gas started becoming more readily 

available.  That started the demise of the “all 

electric” marketing success.



• In central Illinois we were able to  keep 

many homes all electric by installing 

geothermal heating systems.  That 

addressed the cost of operation issue.  

Now customers could have it all. 



•Comfortable

•Clean

•Affordable to operate

•And Air Conditioning



•The only “Green” that people were interested in 

was the green they could save on their utility bill.  

And they could save a lot.  Almost every utility in 

the area still had an electric heat rate.  CIPS, CILCO, 

Illinois Power, Union Electric, and yes, even 

Commonwealth Edison.



•When those special rates went away, the 

geothermal industry slowed considerably.

•The RECs have kept many of these special 

rates, and those areas still have a lot of geo 

installations.



ALL ELECTRIC 2.0

•Now, to the second generation of “All 

Electric”

•We are now in a time of renewed interest 

in the environment, and the concern over 

climate change and carbon emissions.



• In this new environment, we can make our homes 

and buildings environmentally friendly, and carbon 

neutral, only if they use electricity for heating.  

• It’s pretty difficult to eliminate C02 from a gas 

furnace system.

• Electricity is increasingly produced by renewable 

energy sources such as wind and solar so it can be 

carbon neutral.



•The new terms are:

•Beneficial Electrification

•Net Zero

•Carbon Neutral

•Renewable Energy



BENEFICIAL ELECTRIFICATION

•The "short" definition of beneficial electrification is: 

"The use of electricity for end-uses that would 

otherwise be powered by fossil fuels (natural gas, 

diesel, propane, fuel oil, or gasoline), where doing so 

reduces []GHG[] emissions and saves consumers 

money." 



BENEFICIAL ELECTRIFICATION

•The concept is born out of the idea that if our 

nation or the world is to achieve significant 

reductions of GHG, the only way to do so is to 

electrify more end-uses, such as transportation, 

space and water heating, and commercial and 

industrial processes.



•So in this new environment, we have to 

remember what made “all electric” successful 

the first time.

•Comfortable, Clean, and Affordable

•Com Ed program “All Electric” construction



COM ED ELECTRIC HOME PROGRAM

• Partner with ComEd to move the home building 

industry toward a renewable energy future—and 

receive a $2,000 incentive for each qualifying energy-

efficient electric new home. 



JUST A FEW REASONS TO BUILD ALL-ELECTRIC INCLUDE:

• Avoid gas line costs and coordination

• Accommodate flexible designs and layouts

• Upsell by bundling with solar, EV-ready, and smart home 

features

• Future-proof your business to appeal to evolving customer 

preferences

• Offer increased safety and peace of mind (no combustion in the 

home)





• And to meet these requirements we will need to use 

Geothermal Systems to make electric heating affordable.

• Getting to “net zero” today is pretty easy with a geo 

system and a solar array.  It’s a good match because you 

get 30% more out of your solar array than with any 

other system.



RESIDENTIAL GEOTHERMAL EXAMPLE

•Here’s an example of a typical home in 

northern Illinois. 

•We’re looking at 2 different Geo options, an 

air source heat pump and a gas furnace



 



 

 



COMMERCIAL GEOTHERMAL EXAMPLE

•And the numbers work for commercial 

projects also. Here’s a remodel of an existing 

building in Chiago.



 



ALL ELECTRIC 2.0

•Nothing is really new, we just have to 

look to our past to understand what 

worked then, and why, and what will 

work now and in the future.


